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WHY MONITOR ANALYTICS?1 .

In order to maximize the impact of digital content , we

need to prioritize listening and responding over posting

content . 

Analytics help us test and track content performance so

that we can identify the most effective strategies for our

platforms and audiences .

AIMS AND OBJECTIVES

Measure engagement

Assess the effectiveness of our strategies 

Analyse trends

Understand our audience

2.DATA COLLECTION



3.  METRICS

The metrics we track rely on Icon 's Communications Strategy and Goals .



add context to the data by interpreting peaks and

valleys , and identifying trends

 evaluate performance of campaigns and individual

posts based on data insights

provide recommendations for marketing strategies

Analytics data should be collected and interpreted

regularly (for example quarterly) in reports that analyse all

platforms . Reports can :

It is common to have different audiences on

different platforms . Learning about them will

facilitate tailoring content so the right people are

targeted .

Analytics will help us answer the following questions :

4.  DATA ANALYSIS

AUDIENCE



kind of content (updates , resources , events)

medium (text , image , video , link) 

tone (formal , informal , memes)

Reach and Engagement are affected by timing and

content .

Each report should analyse the best and worst

performing posts . This will identify what is driving the

best results in terms of :

CONTENT

Once the most popular type of content is identified , campaigns can be

planned accordingly , and the same content can be reshared over time . 


